
 

November 20, 2020. In light of the 
pandemic, a special sub-category is 
introduced this year. Both government   
and private sector entries will vie for the 
best COVID-related PR programs with  
tools.  

An innovation this year under the category 
on Specialized PR Programs is the separate 
judging for crisis/risk communication for 
government and the private sector.  

• COVID-related PR programs with tools 
• Advocacy Campaign  
• Corporate/Organizational Identity Program 
• Crisis/ Risk Communication for Government 

and Private Sector 

‣ Disaster Communication 
‣ Issues Management  
‣ Other programs (Please specify)  

D. DIGITAL PUBLIC RELATIONS PROGRAM 

PR programs that were executed solely 
online regardless of the period of 
implementation and target audience.     
The digital PR program must have been 
implemented between October 15, 2019 
to October 15, 2020 or before November 
20, 2020 

• Arts and Culture/ Heritage/ Tourism 
• Community Development (Urban/ Rural) 
• Consumer Welfare 
• Development Communication 
• Education/ Literacy 
• Entrepreneurship/ Job Generation/ Small & 

Medium Scale Enterprises (SMEs) 
• Environment/ Science and Technology 
• Good Governance/ Social Responsibility/ 

Responsible Citizenship 
• Sports and Wellness 
• Youth/ Children’s Welfare 
• Advocacy Campaign 
• Crisis Communication 
• Disaster Communication 
• Other programs (Please specify)

ELIGIBILITY 

Any public relations program or tool 
implemented from October 15, 2019 to 
October 15, 2020 is eligible for submission as 
an entry to the 56th ANVIL Awards. 

For PR programs on a sustained basis, it must 
have been implemented for a minimum of 24 
months by November 20, 2020.  

NOMINATION 

Anyone, whether a PRSP member or non-
member, can nominate and submit an 
unlimited number of entries for the different 
categories that s/he or his/her agency directly 
managed or for which s/he or his/her agency 
was responsible.  

Agency executives, public relations consultants, 
stakeholder or beneficiary organizations may 
submit a nomination on behalf of their client, 
provided that they submit a written 
authorization from their client as the project 
proponent.  

All entries should be submitted online at 
www.anvil-awards.prsp.ph using the templates 
provided.  

CATEGORIES & SUB-CATEGORIES 


I. PUBLIC RELATIONS PROGRAMS 


A. PUBLIC RELATIONS PROGRAMS ON A 
SUSTAINED BASIS 

Sustained PR programs must have been 
implemented for a minimum of 24 
months before November 20, 2020. If 
the program was previously submitted to 
the ANVIL Awards, the significant impact, 
improvements and/or results during the 
eligibility period of this Award shall be 
the focus for judging. PR programs on a 
sustained basis may have a single or

multiple audiences. Both traditional 
and digital platforms were utilized for 
PR programs on a sustained basis. 

• Arts & Culture/ Heritage/ Tourism 
• Community Development (Urban/ Rural)  
• Consumer Welfare  
• Development Communication 
• Education/ Literacy 
• Entrepreneurship/ Job Generation/ Small 

& Medium Scale Enterprises (SMEs)  
• Environment/ Science and Technology 
• Good Governance/ Social Responsibility/ 

Responsible Citizenship  
• Sports and Wellness  
• Youth/ Children’s Welfare  
• Other programs (Please specify)  

B. PUBLIC RELATIONS PROGRAMS 
DIRECTED AT SPECIFIC STAKEHOLDERS 

PR programs implemented between 
October 15, 2019 to October 15, 2020 
or before November 20, 2020. This is a 
one-time program directed at a 
particular target audience such as the 
groups enumerated below.  Both 
traditional and digital platforms were 
utilized for PR programs directed at 
specific stakeholders. 

• Arts & Culture/ Heritage/ Tourism 
• Employers 
• Shareholders  
• Suppliers  
• Consumers  
• Communities  
• Retirees and Senior Citizens  
• Indigenous People/ Host Communities  
• Overseas Filipino Workers  
• Other stakeholders (Please specify) 

C. SPECIALIZED PUBLIC RELATIONS 
PROGRAMS 

PR  programs which are issue-based and 
implemented between October 15, 
2019 to October 15, 2020 or before

56th ANVIL AWARDS 
Presented annually by the Public Relations Society  
of the Philippines (PRSP), the ANVIL AWARDS is      
the symbol of EXCELLENCE in Public Relations.   

The ANVIL is awarded to outstanding public 
relations programs, tools, and practitioners after 
careful screening by select PR professionals and 
judging by a distinguished multi-sectoral jury. 

This year’s theme “PR for Good” will recognize 
purpose-driven and impactful initiatives that 
promote corporate integrity and the social good 

during crises and across platforms.  For this year,           
it has distinct categories for: 

• COVID-related PR programs and tools 
• Digital PR programs 
• Digital PR tools 
• Digital personalities 
• Crisis or issues management for government 

DATES TO REMEMBER 
● Entry submission opens: October 30, 2020 (Friday) 
● Entry submission closes: November 20, 2020 
● Araw ng Parangal: February 19, 2021

http://www.anvil-awards.prsp.ph
http://www.anvil-awards.prsp.ph


 

• State the objectives clearly. They should be 
specific, measurable, attainable, relevant, 
time-bound. What need/s does/do it 
address? 

• What are the opportunities and challenges? 

b. Target Audience and Strategy  

• Who were the target audiences? Segment 
them. (demographics, psychographics, etc.) 

• Why were they the target audience/s? 

• State and describe the strategy and how 
these could achieve the objectives.  

c. Execution Elements 

• How was the strategy implemented?  
• How was it fit to the target audience/s?  

d. Impact and Results:  

• State and show the qualitative and 
quantitative results.  

• How was the program measured? 

• Were the objectives achieved? Show proof. 

• What measurable results and impact on the 
target audience were achieved?  

• How did the program help meet the 
objectives? 

• Did other factors contribute to the success 
of the program? State and discuss them. 

• What challenges were encountered and 
how were they addressed?

II. PUBLIC RELATIONS TOOLS 


A. PUBLICATIONS EITHER INTERNAL OR 
EXTERNAL AUDIENCES

Only digital copies of the full 
publication are required.   

• Newsletters, Magazines, Posters, 
Pamphlets  

• Annual Reports, Sustainability Reports, 
Brochures, Trade Reports, Magazines, 
Calendars  

• Coffee Table Books: Institutional, 
Historical, Biographical, Corporate, and  

• CSR Publications  
• Handbooks, Manuals  
• Other tools (Please specify)  

B. MULTIMEDIA 

• Audio-Visual Presentations 
• Online Video/Online News/Podcasts 
• Social Media Tools  
• Websites, Blogs (Intranet, Internet)  
• Mobile Tools, Mobile Applications  
• Other tools (Please specify)  

C. EXHIBITS AND SPECIAL EVENTS 

• Launches  
• Milestones  
• Conferences/Conventions  
• Exhibits and Expositions  
• Other events (Please specify)

GUIDE IN PREPARING ENTRIES 
FOR PR PROGRAMS

1. Choose a specific sub-category under PR 
Programs.  

2. Fill out the online official entry form including a 
photo (300 dpi), logo or visual that represents 
your entry that may be used for the Awards Night 
in case your entry wins.  

3. Complete the Executive Summary (150 words) 
covering: a brief description of the program/tool, 
why it was implemented, who was/were the 
target public/s, what were the objectives, what 
strategy was adopted and why, implementation 
stages, phases or milestones, resources, 
challenges and solutions, and impact and results. 

4. Complete the PR Program Plan using the outline 
below:  

a. Need and Objectives Defined: Describe in 
qualitative and quantitative terms what the 
entry planned to achieve and why. 

• Describe the need. What prompted the 
program or project? Was there an existing 
concern or potential problem to address? 
Cite research findings and data.

GRAND      
ANVIL AWARD                   
(PR Program)
The Grand Anvil Award is given to the 
most outstanding public relations 
program that stands out from among 
all Gold Anvil Award PR programs. 

PLATINUM 
ANVIL AWARD                   
(PR TOOL)
The Platinum Anvil Award is given to 
the most outstanding public relations 
tool that stands out among all Gold 
Award winning PR tools.

AWARDS AT STAKE

GOLD  
ANVIL AWARDS          

The Gold ANVIL Award is given to 
public relations programs and tools 
that meet the highest standards in 

their respective categories based on 
set criteria for the Gold ANVIL Awards.  

SILVER  
ANVIL AWARDS          

The Silver Anvil Award is given to 
public relations programs and tools 
that meet the highest standards in 

their respective categories based on set 
criteria for the Silver ANVIL Awards.

SPECIAL AWARDS

The Hall of Fame Award is given to a company or 
organization that achieves any of the following: 

• Wins the Grand Anvil five (5) times, not necessarily 
for the same program or category nor in 
consecutive years; 

• Wins the Platinum Anvil five (5) times, not 
necessarily for the same program or category nor 
in consecutive years;  

• Wins the Gold Anvil Award five (5) times for a 
program or tool in the same category, not 
necessarily in consecutive years. In this case, the 
Hall of Fame Awardee can no longer compete in 
the category where the Hall of Fame was won, but 
is still qualified to compete In other categories. 

HALL OF FAME AWARD

AGENCY OF THE YEAR 
AWARD

The Agency of the Year Award is 
given to a public relations agency 
that garners the most number of 
accumulated points based on the 
value of each Anvil trophy received. 

• Grand Anvil - 3 points  
• Platinum Anvil - 3 points  
• Gold Anvil - 2 points  
• Silver Anvil - 1 point 

COMPANY OF THE YEAR 
AWARD

The Company of the Year Award is 
given to a company that garners the 
most number of accumulated points 
based on the value of each Anvil 
trophy received.  

• Grand Anvil - 3 points  
• Platinum Anvil - 3 points  
• Gold Anvil - 2 points  
• Silver Anvil - 1 point 



 
PROGRAMS AND TOOLS 

Entries will be screened by public relations and communications professionals who will endorse 
entries to the Board of Jurors for judging. The ANVIL Awards Committee may re-classify the entries as 
it deems fit if these are more suited to another category. 

The Board of Jurors will review and rate the entries. The decision of the Board of Jurors is final.

IMPORTANT


1. Entries that do not follow the official format 
and rules will be disqualified.  

2. All supporting materials should be 
submitted online.  

3. To show samples of your collaterals like T-
Shirts, ID pins or buttons, flyers, brochure 
invitations, and posters, upload clear photos 
in 300 dpi and 1000px wide, also showing 
where and how these collaterals were used.

SCREENING AND JUDGING

SPECIAL AWARDS

The Board of Jurors will determine who among the Anvil Gold or Silver Awardees will qualify for 
these special awards based on the guidelines that describe the award. There is no need to self-
nominate.

JUDGING CRITERIA: PUBLIC RELATIONS PROGRAMS

A. PUBLIC RELATIONS PROGRAMS ON A SUSTAINED BASIS 

B. PUBLIC RELATIONS PROGRAMS DIRECTED AT SPECIFIC STAKEHOLDERS

C. SPECIALIZED PUBLIC RELATIONS PROGRAMS

D. DIGITAL PUBLIC RELATIONS PROGRAMS

DEFINING THE NEED AND OBJECTIVES 
Stated clearly and quantitatively relevant to overall organizational objectives, addresses current 
needs, and opportunities and challenges. Objectives stated as SMART (specific, measurable, 
attainable, relevant, time-bound). 

25 pts

TARGET AUDIENCE AND STRATEGY 
Audience/s are defined and characterized. Research-based and planned to achieve objectives. 25 pts

EXECUTION ELEMENTS 
Implementation of strategy fit to target audience/s. 25 pts

25 pts
IMPACT 
Overall measurable results on target audience/s and achievement of PR objectives  

TOTAL 100 pts

JUDGING CRITERIA: PUBLIC RELATIONS TOOLS

A. PUBLICATIONS
CONTENT 
Relevance, messaging, information sufficiency, suitability to target publics, and excellence of 
writing and editing  

50 pts

CONCEPT DESIGN AND CREATIVE EXECUTION 
Quality of printing, photos, visuals and other design elements, layout, readability, originality 30 pts

IMPACT 
How it achieved its PR objectives and engaged the target audience/s

20 pts

TOTAL 100 pts

B. EXHIBITS AND SPECIAL EVENTS
CONTENT 
Relevance, messaging, information sufficiency, suitability to target publics, and excellence of 
writing, editing, compliance with intellectual property, production planning and management 

30 pts

CONCEPT DESIGN AND CREATIVE EXECUTION 
Quality of printing, photos, visuals and other design elements, layout, readability, originality 20 pts

INTERACTIVE ENGAGEMENT 20 pts

TOTAL 100 pts

IMPACT 
How it achieved its PR objectives and engaged the target audience/s 30 pts

C. MULTI-MEDIA AND DIGITAL
CONTENT 
Relevance, messaging, information sufficiency, suitability to target publics, and excellence of 
writing and editing 

30 pts

CREATIVITY AND INNOVATIVENESS 20 pts

USER-FRIENDLINESS AND TECHNICAL EXCELLENCE 20 pts

TOTAL 100 pts

IMPACT 
How it achieved its PR objectives and engaged the target audience/s 30 pts

1. Choose a specific sub-category under PR 
Programs.  

2. Fill out the online official entry form including a 
photo (300 dpi), logo or visual that represents 
your entry that may be used for the Awards Night 
in case your entry wins.  

3. Complete the Executive Summary (150 words) 
covering: a brief description of the program/tool, 
why it was implemented, who was/were target 
public/s, what were the objectives, what strategy 
was adopted and why, implementation stages, 
phases or milestones, resources, challenges and 
solutions, and impact and results. 

4. Complete the PR Tool Plan using the outline 
below that also shows the weight of each section 
including the descriptions and supporting 
documents and actual work. 

a. Need and Objectives Defined: Describe in 
qualitative and quantitative terms what the 
entry planned to achieve and why. 

• Describe the need. What prompted the 
tool? Was there an existing concern or 
potential problem to address? Cite 
research findings and data.  

• State the objectives clearly. They should 
be specific, measurable, attainable, 
relevant, time-bound. What need/s does/
do it address?  

• What are the opportunities and 
challenges? 

b. Target Audience and Strategy  

• Who were the target audiences? Segment 
them. (demographics, psychographics, 
etc.) 

• Who were the target audiences? Segment 
them. (demographics, psychographics, 
etc.) Why were they the target audience/s? 

• State and describe the strategy and how 
these could achieve the objectives  

c. Execution Elements 

• How was the strategy implemented?  
• How was it fit to the target audience/s? 

d. Impact and Results: State and show the 
qualitative and quantitative results.  

• State and show the qualitative and 
quantitative results.  

• How was the tool’s effectivity measured? 

• Were the objectives achieved? Show 
proof. 

• What measurable results and impact on 
the target audience were achieved?  

• How did the tool help meet the 
objectives? 

• Did other factors contribute to the success 
of the use of the tool? State and discuss 
them. 

• What challenges were encountered and 
how were they addressed? 

GUIDE IN PREPARING ENTRIES 
FOR PR TOOLS



REMINDER
TO BE IN THE MASTER LIST OF ENTRIES ELIGIBLE FOR 

SCREENING AND JUDGING, ENTRIES MUST BE FULLY PAID 
ON OR BEFORE THE CLOSING DATE. 

PRSP Members: PHP 6,000  
Non-Members: PHP 7,000

PAYMENT

1. Payment can be made online through 
PayMaya or DragonPay. Check deposits to 
PRSP’s bank account or through the PRSP 
Secretariat will also be accepted though 
not encouraged.  

2. Checks can be paid in the name of  
PUBLIC RELATIONS SOCIETY                                       
OF THE PHILIPPINES, INC. 

3. For Bank deposits:  
Account Name:                                                              
PUBLIC RELATIONS SOCIETY                                                
OF THE PHILIPPINES, INC.  

Account Number:  
0321-0261-33               

Bank Name:  
Bank of the Philippine Islands (BPI)  

Branch:  
Legaspi Columns

ENTRY FEES

HOW TO SUBMIT YOUR 
ENTRY/IES

1. For all categories except Publications: Go to 
www.anvil-awards.prsp.ph to nominate and 
submit your entry/ies and to register online. 
Submit the following online:  

• Entry Form, including a photo (300 dpi), 
logo or image that represents your entry 
and which can be used as a  visual for the 
Awards Night if your entry wins; 

• Authorization Form from Client (if 
applicable);  

• Executive Summary (150 words);  

• Program Tool/Plan; and  

• Digital copy of supporting documents and 
samples (Maximum total size of 100MB 
per entry)  

2. You may submit as many entries as you want: 
the same entry in different categories or 
different entries in different categories. Each 
entry needs to have its own Entry Form, 
Authorization Form from the Client (if 
applicable), Executive Summary, Program/
Tool Plan, Supporting Documents and 
Samples, and Paid Entry Fee.


